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Transport fuels and vehicles will become increasingly diverse –
there are no silver bullets

Evolution of  Transport Fuel  use Evolution of LDV sales (Blue Map Scenario)

IEA 2009 Transport, 
Energy & CO2



To 2020 the challenge is to ready the market for renewable fuels – but which 
option?
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The traffic lights are illustrative and do not represent LowCVP policy



The adoption of new technologies is likely to be incremental and does not 
follow the hype cycle
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There are multiple barriers to development of markets for low 
carbon vehicles and fuels
- LowCVP focuses in areas it can add greatest value    
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LowCVP ‘s mission is to accelerate a sustainable shift to low carbon vehicles and 
fuels & stimulate opportunities for UK businesses

LowCVP delivers its mission by:
 Working with Government (and other policy makers) to enable the development and 

deployment of more effective market transformation policies and programmes
 Engaging industry, stimulating and leading voluntary industry-wide initiatives
 Ensures consumers are informed about the opportunities and benefits of lower 

carbon options promoting their uptake
 Helping UK business, especially SMEs, to benefit from the new market opportunities
 Encouraging action and building a consensus for sustainable change through 

enhancing stakeholder knowledge and understanding.



LowCVP working structures are built around our work programme priorities

DfT / BIS
Funders Board
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LowCVP work programme areas -
 Incentivising and informing lower carbon choices for cars 
 Building the market for lower carbon commercial and public service vehicles
 Tackling market barriers to use of lower carbon fuels
 Facilitating the creation of a successful UK supply chain
 Monitoring progress and tracking pathways to lower carbon transport
 Enhancing stakeholder knowledge and understanding

Working Groups 
originate the work  
programme

Funders and 
Board approve the 
work  programme 

Council prioritises 
the programme, 
oversees progress & 
reviews outcomes



LowCVP activities to incentivise and inform lower carbon choices for cars focus 
on activities to bridge the “attitude-action gap”
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LowCVP initiated voluntary vehicle efficiency labelling for new cars in 2005  
and extended the scheme to the used car market in 2009



Building consumer trust in fuel 
efficiency information is essential –
voluntary best practice marketing 
principles for automotive 
environmental claims have helped

 Marketing communications should be 
legal, decent, honest and truthful.

 Consumers should be able to access the 
information to inform their purchase 
decision.

 The Principles should apply throughout 
the marketing chain to all promotional 
material and practices

 Principles concern
− The form of environmental claims
− Accessibility of information
− Appropriate comparisons
− The use of green imagery, symbols 

and endorsements



Regulation and other policy has a key role in tackling market barriers. 
LowCVP significantly influenced and designed key interventions to support 
the market for sustainable biofuels
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LowCVP programmes follow a 
development cycle

 Determined a wide range of biofuel WTW 
emissions in production

 Demonstrated the feasibility of 
incentivising biofuel sustainability

 Encouraged Government to adopt 
sustainability requirements in regulations

 Developed carbon and sustainability 
reporting requirements for RTFO

 Rolled out guidance to operators
 Demonstrated practicality of scheme to 

the European Commission
 Supported adoption of sustainability 

criteria in RED and FQD 
 Input to iLUC debate



LowCVP work has supported the development of Europe’s largest market 
for low carbon buses. Ongoing projects are designed to support markets 
for low carbon trucks and vans & design new evaluation frameworks  

New projects
 Market development for low 

carbon passenger car technologies 
2020-30

 Improved metrics for comparing 
passenger car performance

 Encouraging the market for fuel 
efficient vans

 Testing and certification of fuel 
economy and CO2 of HGVs and 
technologies for HGV applications

 Development of a risk based 
framework for managing indirect 
land use change by biofuels

 Encouraged Government to 
incentivise “low carbon” buses

 Defined system for defining LC buses 
on a WTW basis

 Developed testing protocol
 Advised DfT on appropriate 

incentives
 Supported roll-out of the Green Bus 

Fund
 Engaging local authorities to promote 

uptake
 Working to establish EU buying 

consortium



LowCVP supports UK business, especially SMEs, to prosper from new 
market opportunities for low carbon vehicles and fuels

 Technology Challenges to network suppliers 
of  new technology with prospective supply 
chain and fleet clients

 Investors events inform and engage 
prospective funders of the opportunities in 
clean-tech transport applications 

 Support for innovation policy and road 
mapping - review and effectiveness of public 
support

 Development of industry tools – a common 
language for UK manufacturing and 
technology readiness

 Partnering events to promote collaboration 
between businesses

 2005 creation of Cenex



LowCVP initiatives stimulate innovation, recognise excellence & engage 
stakeholders

 Champions 
Awards

 “Challenge” 
competitions

 Conferences

 On-line seminars

 Monthly 
newsletter

 Information portal



Final thoughts ....

 There are no silver bullets! 
Vehicle and fuel technologies will 
become increasingly diverse

 Current policies are inadequate 
for the scale of the challenge

 New metrics will be needed
 Consumer awareness and 

acceptability must be increased
 Supporting UK innovators can 

provide significant green 
business opportunities for the UK

 Transport tax revenues will 
decline with increasing lower 
carbon vehicle adoption

 Partnership working is effective 
in tackling market failings 
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